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HGTV is the hottest address for the most compelling and 
entertaining stories about the connections people have with the 
places they call home. HGTV’s hit series follow people through 
the emotional highs and lows of reno rescues, jaw-dropping 
transformations and property pursuits with the channel’s most 
trusted celebrity hosts and experts by their side. Home is where 
the drama of life unfolds, and HGTV is there to capture it all. 
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You don't have to be rich to live in 
Hawaii — you just have to want it, say 
the brokers at the Hawaii Life realty firm 
who make island-living dreams come 
true for clients ready to make it a reality. 
In Hawaii, properties range from $50K 
plots of land to $50 million-dollar dream 
homes, from Oahu to Kauai to the Big 
Island to Maui. The firm's 130+ brokers 
are unlikely real estate moguls, people 
who themselves have made the leap to 
the life in Hawaii, as they call it, and who 
want to see that others can enjoy it too. 
This half-hour real estate series will follow 
the firm's endless stream of clients who 
are abandoning their 9 to 5 lives to take 
hold of a Hawaii Life. 


This all-new series follows three separate 
designers and their businesses in 

three different cities. Viewers will get a 
backstage pass to the blood, sweat and 
tears involved in designing beautiful 
spaces. 


Hawaii Life 


Esther Tracy 
Esther Tracy is a fun, over the top interior designer with an elite clientele list. In 
this new, entertaining series, we'll follow Esther as she creates magic in the most 
beautiful Canadian homes. With her creative brilliance and colorful style, we'll 
see amazing and dramatic transformations. Things will go from drab to fab as she 
brings her sparkle and sunshine to every job she and her project manager/ son, 
David, undertake. 


Danielle Bryk 
Bryk House is an all-new series that chronicles Danielle Bryk through the 
adventures (and misadventures) of starting a new interior design firm and entering 
the real estate market, all while continuing to balance and juggle her family life 
of three kids, a busy husband and all their family’s needs. What does it really take 
to launch a successful business and what toll will it take on family life? Danielle is 
about to find out. 
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e Attend a wine & cheese (195) or home (207) show/exhibition and enjoy entertaining + Love spending time looking at household decorating ideas (156), household owns 

at home (139), baking from scratch (140) or gardening (154) a summer cottage (127), made improvements to their home including remodeling 
(158), upgrades to flooring/carpeting (145), cabinetry (162), landscaping (168), 
plumbing/heating/air conditioning (129), windows/doors/insulation (128) and 
decorating (161), purchased furniture (123), home accessories (123) and window 
treatments (136), visit home improvement/décor websites (220) 


e Try to keep abreast of changes in style & fashion (127), visit beauty/fashion websites 
(150), do not feel complete without a perftume/fragrance (114) and enjoy shopping 
for clothes (128) 


e Monitor ingredient lists on packaged foods (115) and participate in such activities i ‘ : 
e Always have an accurate account of financial commitments (117), have taken steps to 


as aerobics (128), swimming (119), yoga/pilates (114), exercising at home (122) and eae i á AS! 

visiting a health/fitness club (123) ensure a sufficient income for retirement (125), investing in mutual funds (148), RRSPs 
E (145) or Canada savings bonds (213), have 3+ credit cards (139), a mortgage (137), a 

Spend $100+ on food shopping in an average week (110), purchase condensed loan/line of credit (128), life (134) or homeowners/personal property (136) insurance, 

(126) or ready-to-serve (116) soup, pasta (114), flavoured pasta/noodles & sauces made donations to Canadian organizations (122) or international relief/development 

(115), frozen potato (116) or pizza (118) products, instant hot cereals (123), rolled oats/ funds (129) 

oatmeal/hot cereals (107), cold cereals (109) or granola/cereal/muftin bars (117) 


e Own/lease 2+ cars (129), purchased automotive supplies/products in the past year 
Travelled within Canada (115) in the past year, enjoy such activities as shopping (138), (118) and have their vehicles primarily serviced by the car dealership (122) 
sightseeing (129), taking in the night life (114), visiting a national/state park (110), 

hunting/fishing (163), going to the beach (124), taking a hiking/adventure tour (112) 

or attending sporting (146) or cultural (135) events 

Source: PMB 2012 2-year readership database, English Canada, Index based on Comp% of A18-54 vs. population 


Key Research Findings 


e HGTV is a Top 10 ranked across key demos (A25-54, W25-54), and is the #3 e In an average week (Fa’12), HGTV reached almost 7 million Canadians (2+) 


entertainment Specialty network among W25-54 e Anew season of Canada’s Handyman Challenge premieres in Winter 2013 


e Holmes Makes it Right #19 A25-54 non-sports), Leave It To Bryan and Extreme o Siibscris a tl; : i 
Zi - tely 6.7 million (Mediastats Sept'12 
Homes were among the top programs on HGTV for Fall 2012 se .||| 


Source: BBM Canada PPM Data (FA12: Aug 27-Dec 16/2012) / Total Canada A25-54 AMA (000) unless otherwise noted 


